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Elaine Meryl Brown, former Vice President Creative Services at HBO is an Emmy Award-winning writer 
and producer.  With over 25 years in the broadcast industry she has won numerous awards.  She is 
co-author of the bestseller, The Little Black Book of Success: Laws of Leadership for Black Women and two critically 
acclaimed novels, also published by Random House - Lemon City and Playing by the Rules.   Elaine has 
worked as an Editor, a Writer, Segment Producer and Creative Director at NBC, ABC, CBS, local New 
York City TV stations and Showtime Networks where writing for on-camera talent, on-air promotion, 
segments, radio, shows, branded entertainment and original content were her primary responsibilities.   
She is a member of the Producers Guild of America, East, Savannah Women in Film and Television 
and Georgia Production Partners.  In addition, she is a freelance writer for Essence.  For decades her 
articles have motivated, inspired, informed and touched the heart of many readers.  Currently, Elaine 
is Director Savannah Film Studios at the Savannah College of Art and Design, where she brings in 
film and TV productions to provide opportunities for students to work alongside industry professionals.  
She is a board member of the Boys and Girls Club of Bluffton, the town where she resides close to her 
mother.  Her son David, daughter-in-law Mary and granddaughter Hazel Rose live in Brooklyn.

Elaine is excited to continue her education with the MFA Writing program at SCAD.  As the last chapter 
in The Little Black Book of Success indicates, she would like to “Reach Back and Bring Others Along”.  One 
day she will do this, ultimately leading young people to tap into and maximize their writing potential.

The following pages contain highlights of Elaine’s parallel career as published writer and author over 
many decades.  Her work is diverse.  It demonstrates her commitment to her craft.  

Please enjoy the stories behind the stories.

Thank you for your consideration.





TURNER UPWAVE: DIGITAL CONTENT



Shortly after I started writing for Upwave, Turner’s health and 
wellness digital network, they pulled the plug.  However, here are 
two of the three published web pieces I wrote.



	  	  
	  
Why	  I	  Use	  Birdsong	  as	  My	  Alarm	  Clock	  
Written	  by:	  Elaine	  M.	  Brown,	  New	  World	  Image	  Group,	  LLC	  
201.446.0019	  
Elaine@elainemerylbrown.com	  
Submitted	  to:	  Elizabeth	  Kuster	  4/2/14	  (revised)	  
Turner	  Wellness	  Media/upwave	  
	  
	  
Why	  I	  Use	  Birdsong	  to	  Start	  My	  Day…	  

There’s	  nothing	  more	  jarring	  than	  the	  squawking	  sound	  of	  an	  alarm	  clock	  yanking	  

you	  out	  of	  a	  deep	  sleep	  first	  thing	  in	  the	  morning.	  	  Grumpy	  is	  what	  it	  felt	  like	  and	  for	  

years	  this	  happened	  to	  me;	  stirring	  out	  of	  sleep	  with	  someone	  else’s	  conversation	  in	  

my	  head	  before	  realizing	  I	  was	  listening	  to	  the	  radio	  during	  REM	  	  (Rapid	  Eye	  

Movement),	  not	  to	  be	  confused	  with	  R.E.M.	  	  Turning	  the	  dial	  to	  classical	  music	  was	  a	  

more	  peaceful	  way	  to	  ease	  into	  action,	  until	  I	  decided	  the	  heck	  with	  electronic	  

devices	  altogether	  and	  to	  wake	  up	  more	  naturally	  to	  the	  sound	  of	  birds…to	  real	  

birds	  singing	  outside	  my	  window.	  

Alarm	  Clocks	  can	  actually	  be	  hazardous	  to	  your	  health.	  	  Studies	  show,	  including	  

one	  in	  the	  Journal	  of	  the	  American	  Medical	  Association,	  

http://archneur.jamanetwork.com/article.aspx?articleid=202171>  that	  being	  jolted	  out	  of	  

sleep	  by	  the	  sudden	  shrill	  of	  an	  alarm	  clock	  can	  cause	  stress,	  depression,	  anxiety,	  

your	  ability	  to	  think	  clearly,	  leave	  you	  groggy,	  and	  tired,	  

www.cognopedia.com/wiki/Sleep_inertia.  Then	  you	  grab	  a	  cup	  of	  coffee	  for	  that	  jolt	  of	  

caffeine	  to	  get	  you	  going,	  only	  to	  crash	  with	  low	  energy	  in	  the	  afternoon,	  

diminishing	  your	  creativity	  and	  concentration.	  	  	  These	  noisy	  devices	  wreak	  havoc	  on	  

your	  body’s	  natural	  rhythm	  and	  sleep	  cycles,	  especially	  deep	  sleep	  and	  REM	  (Rapid	  

a.     “Why I Use Birdsong as 
b.            My Alarm Clock” 



	  
Why	  I	  Took	  a	  Two-‐‑Week	  Cruise	  With	  My	  Mom…	  
Written	  by:	  Elaine	  M.	  Brown,	  New	  World	  Image	  Group,	  LLC,	  201.446.0019	  
Elaine@elainemerylbrown.com	  
Submitted	  to:	  Elizabeth	  Kuster	  4/26/14	  (revised)	  
Turner	  Wellness	  Media/upwave	  
	  
	  
Taking	  a	  vacation	  with	  my	  octogenarian	  Mom	  wasn’t	  at	  the	  top	  of	  my	  where-‐‑to-‐‑

getaway-‐‑to-‐‑this-‐‑year-‐‑	  list	  even	  if	  it	  entailed	  an	  enticing	  two-‐‑week	  Mediterranean	  

cruise.	  	  Thrilled	  with	  her	  decision	  to	  be	  independent,	  I	  wished	  her	  bon	  voyage	  as	  she	  

and	  her	  senior	  citizen	  friends	  prepared	  for	  an	  overseas	  adventure.	  	  However	  shortly	  

after	  she	  made	  her	  announcement	  a	  twinge	  of	  discomfort	  began	  to	  surface.	  	  The	  

more	  questions	  I	  asked	  Mom	  about	  her	  trip,	  the	  less	  I	  discovered	  she	  knew	  about	  

the	  details,	  realizing	  she	  was	  leaving	  that	  to	  her	  friends.	  	  Not	  that	  I	  didn’t	  trust	  her	  

friends	  to	  make	  travel	  plans,	  or	  look	  out	  for	  my	  Mom,	  but	  lack	  of	  information	  turned	  

a	  bitter	  taste	  in	  my	  mouth,	  unsettling	  my	  stomach	  like	  sour	  milk.	  I	  decided	  to	  go	  on	  

the	  2-‐‑week	  cruise,	  concluding	  no	  one	  has	  Mom’s	  best	  interest	  at	  heart	  or	  can	  take	  

care	  of	  her	  better	  than	  me.	  

	  

I	  took	  a	  two	  -‐‑week	  cruise	  with	  my	  Mom	  because…	  

	  

My	  first	  concern	  was	  her	  safety.	  	  With	  all	  the	  recent	  cruise	  ship	  disaster	  stories	  

covered	  in	  the	  news	  over	  the	  past	  few	  months,	  I	  didn’t	  want	  any	  surprises.	  	  If	  

anything	  bad	  were	  to	  happen,	  I	  wanted	  to	  be	  there	  to	  keep	  Mom	  out	  of	  harm’s	  way.	  	  

As	  the	  oldest	  of	  Mom’s	  two	  adult	  children,	  my	  role	  reversal	  gene	  kicked	  in	  and	  the	  

need	  to	  protect	  became	  a	  priority.	  	  Even	  though,	  I	  didn’t	  know	  if	  I	  could	  endure	  two	  

a.     “Why I Took a Two-Week 
b.            Cruise With My Mom” 



ABC: TV SCRIPTS



As a Researcher for 2 years at 
ABC-FYI, I identified content of 
interest to our Daytime audience.  

Being promoted to Writer 
prepared me for a career in 
writing short-form content; 
taking extensive, dense, 
oftentimes scientific and medical 
material and telling the story to 
the layperson in a style that is 
conversational and entertaining.



a.     “Problem-Solving
b.   Therapy” 



a.     “Birthing Chairs” 



a.     “When to Call 
b.   the Doctor” 



SONY: MARKETING



Writing promo copy for VHS covers.  Who knew that people 
actually got paid for this?



Actors and Sin Robot Monster Rocket Attack USA



RANDOM HOUSE: FICTION



It took a year of research to make note of the economic, political 
and social climate of the 70’s. I spent weekends, late nights 
and holidays in public and university libraries as well as the 
Schomberg Center for Social Research in New York City before 
embarking upon the 8 years to write Lemon City while I was still 
working fulltime at HBO.

Random House: Fiction – Lemon City, published 2004









RANDOM HOUSE: NON-FICTION



After being invited to take part in a leadership program that 
changed my life, I decided to write a book about leadership 
that would change the lives of others.

Random House: Non-Fiction – The Little Black Book of Success: 
Laws of Leadership for Black Women, published 2009









AMAZON: NON-FICTION EDUCATIONAL



Criss-crossing the country on a book tour that included fortune 
500 companies, women’s groups, and conferences, our book got 
exposure in print, on radio and TV. As the result of fan feedback and 
popular demand a Little Black Book of Success companion workbook 
was inspired. Here is the business proposal.

Amazon Publishing: TLBBOS – The Workbook Business Proposal



	  

The	  Little	  Black	  Book	  of	  Success:	  Laws	  of	  Leadership	  for	  Black	  Women	  
	  
Thank  you  for  this  book.  I  have  been  waiting  for  a  leadership  book  tailored  towards  Black  
Women.  
-Pamela  Nelson  
	  

	  

	  

	  

	  

THE	  LITTLE	  BLACK	  BOOK	  OF	  SUCCESS:	  	  LAWS	  OF	  LEADERSHIP	  FOR	  BLACK	  WOMEN	  
THE	  WORKBOOK	  

(PROPOSAL	  WITH	  SAMPLE	  SECTIONS)	  
	  

	  
	  
  
  
	  
	  

	  

	  

	  
	  
	  
	  
	  
Written	  by:	  
Elaine	  Meryl	  Brown	  
Marsha	  Haygood	  
Rhonda	  Joy	  McLean	  
Rev.	  6/9/13	  –	  final	  
Contact:	  Elaine	  Meryl	  Brown	  
201.446.0019	  
	  

	  



	  

	  

Contents	  of	  Proposal	  

	  

Overview	  

•   Author	  Testimonials	  

•   Annotated	  Table	  of	  Contents	  	  

•   Competitive	  Analysis	  

•   Reader	  Testimonials	  

•   Sample	  Workbook	  Sections:	  Part	  One:	  Look	  at	  the	  Internal	  Self	  –	  Changing	  our	  
Mindset.	  	  Part	  Two:	  One	  Step	  at	  a	  Time:	  Putting	  Our	  Best	  Foot	  Forward	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  

	  



for	  putting	  our	  strategies	  for	  leadership	  and	  career	  success	  into	  action.	  
	  	  
	  

OVERVIEW	  

	  

The	   Little	   Black	   Book	   of	   Success:	   Laws	   of	   Leadership	   for	   Black	   Women	  

WORKBOOK	   is	   the	   Action	   Plan	   companion	   that	   allows	   women	   to	   explore	  

deeper	  into	  their	  own	  experiences	  with	  activities	  and	  exercises	  that	  will	  help	  

them	   become	   more	   self-‐‑aware	   and	   modify	   behaviors	   to	   maximize	   their	  

leadership	   success.	   	   As	   Book	   One	   is	   known	   as	   the	   mentor-‐‑in-‐‑your-‐‑pocket.	  	  

Book	   Two	   becomes	   the	   personal-‐‑call-‐‑to-‐‑action	   plan	   that	   also	   serves	   as	   the	  

reader’s	   PLN	   (Personal	   Leadership	   Notebook	   that	  was	   recommended	   in	   the	  

original).	  

The	  Little	  Black	  Book	  of	  Success	  continues	  to	  do	  very	  well	  and	  appeal	  to	  a	  wide,	  

diverse	  audience:	  

•   Consecutive	  weeks	  as	  #1	  on	  Amazon’s	  bestseller	  list	  in	  the	  Management	  

and	  Business	  category	  

•   Nominated	  for	  a	  2011	  NAACP	  Literary	  Award	  

•   Keynote	  Speakers	  at	  the	  Congressional	  Black	  Caucus	  Networking	  Lunch	  

•   Demand	  to	  speak	  at	  public	  and	  private	  events,	  including	  Fortune	  500	  

Companies	  

•   Thousands	  of	  Facebook	  Fans	  

•   Print,	  Radio	  and	  TV	  Press	  Publicity	  

•   Currently	  in	  its	  6th	  printing	  



	  

The	  authors	  have	  been	  criss-‐‑crossing	  the	  country	  in	  16	  states	  and	  more	  than	  20	  

cities,	  sharing	  wisdom	  about	  leadership	  and	  collective	  100	  years	  of	  experience	  to	  

audiences	  of	  all	  races.	  	  Wherever	  and	  whenever	  they	  speak	  about	  TLBBOS,	  guests	  

are	  inspired,	  motivated	  and	  encouraged	  and	  thank	  them	  profusely	  for	  writing	  their	  

book.	  	  Readers’	  comments	  range	  from,	  ‘I	  wish	  I	  had	  this	  book	  when	  I	  first	  started	  

working’,	  to	  ‘I	  read	  the	  chapter	  on	  Emotional	  Intelligence	  and	  applied	  the	  24-‐‑Hr	  Rule	  

that	  helped	  save	  my	  job	  and	  provide	  me	  with	  a	  promotion’,	  to	  ‘I	  just	  got	  laid	  off	  and	  I	  

need	  this	  book	  to	  help	  me	  prepare	  for	  my	  next	  job’,	  to	  ‘I	  wish	  you	  all	  did	  workshops.	  I	  

feel	  there	  is	  so	  much	  more	  I	  can	  learn’	  to	  When	  are	  you	  writing	  a	  workbook?’	  	  	  	  Clearly	  

this	  book	  has	  touched	  a	  nerve	  and	  resonated	  with	  many	  readers.	  

As	  The	  Little	  Back	  Book	  of	  Success	  identifies	  and	  addresses	  issues	  unique	  

to	  Women	  and	  Black	  women	  in	  particular	  in	  the	  workplace	  regarding	  obstacles	  and	  

challenges	  they	  encounter,	  THE	  WORKBOOK	  is	  a	  platform	  for	  them	  to	  draw	  from	  

their	  own	  experiences	  and	  use	  as	  a	  study	  guide	  to	  engage	  personal	  close-‐‑up	  

leadership	  behaviors	  and	  skills.	  

Recent	  statistics	  show	  59.1%	  of	  Black	  women	  are	  in	  the	  workforce,	  with	  

almost	  3	  million	  employed	  in	  management,	  professional	  and	  related	  occupations.	  	  

The	  Center	  for	  Women’s	  Business	  Research	  indicates	  that	  women-‐‑owned	  

businesses	  increased	  42%	  and	  over	  half	  of	  those	  are	  owned	  by	  AA	  women.	  	  In	  the	  

past	  decade	  alone,	  the	  number	  of	  AA	  women	  receiving	  MBA’s	  increased	  130%.	  	  

During	  this	  same	  period	  the	  percentage	  increase	  for	  White	  women	  was	  38%.	  	  In	  

addition,	  women	  who	  work	  in	  the	  non-‐‑profit	  sector	  are	  in	  our	  target	  audience	  and	  



can	  benefit	  from	  the	  personal	  leadership	  experience	  that	  THE	  WORKBOOK	  can	  offer.	  	  

While	  all	  this	  is	  good	  news,	  today’s	  Black	  women	  are	  also	  hardest	  hit	  by	  

unemployment.	  	  According	  to	  Mark	  Morial,	  the	  president	  of	  the	  National	  Urban	  

League,	  “The	  black	  unemployment	  rate	  is	  at	  stifling	  levels.	  It’s	  in	  fact	  increased	  since	  

the	  recovery	  has	  begun.”	  	  The	  Center	  for	  American	  Progress	  reports	  unemployment	  

rates	  for	  African	  Americans	  continued	  to	  rise	  during	  the	  economic	  recovery	  while	  

they	  started	  to	  drop	  for	  whites.	  

The	  staggering	  rate	  is	  14.1%	  compared	  to	  7.4%	  of	  white	  women.	  Roderick	  

Harrison,	  a	  senior	  research	  scientist	  at	  Howard	  University	  says,	  another	  significant	  

factor	  in	  the	  slower	  hiring	  of	  Blacks	  is	  that	  they	  are	  generally	  less	  well	  connected.	  	  

“Your	  resume	  goes	  in,	  but	  there’s	  nobody	  there	  to	  say,	  I	  know	  this	  person	  who	  has	  

applied,	  take	  a	  look.”	  

At	  the	  same	  time,	  there	  is	  an	  overwhelming	  need	  and	  demand	  for	  Black	  

women	  to	  fill	  leadership	  positions.	  	  75%	  of	  corporate	  executives	  believe	  that	  having	  

minorities	  in	  senior	  level	  positions	  is	  essential	  to	  innovation	  and	  better	  serving	  a	  

customer	  base,	  yet	  only	  1%	  of	  professional	  black	  women	  fill	  the	  ranks	  of	  corporate	  

officers.	  

According	  to	  a	  recent	  survey,	  the	  promise	  of	  leadership	  opportunity	  for	  the	  

AA	  woman	  in	  the	  American	  workplace	  has	  largely	  been	  unfulfilled.	  	  Despite	  decades-‐‑

long	  affirmative	  action	  policies	  and	  laws,	  and	  all	  the	  diversity,	  racial	  and	  gender	  

inclusion	  efforts	  of	  corporations,	  nearly	  half	  of	  the	  women	  surveyed	  said	  they	  have	  

not	  received	  the	  rewards	  and	  recognition	  they	  should	  have	  earned.	  	  At	  this	  point	  in	  

their	  careers,	  49%	  said	  they	  are	  behind	  in	  their	  expectations.	  	  The	  dissatisfaction	  is	  



partly	  due	  to	  the	  lack	  of	  black	  women	  in	  positions	  of	  power	  and	  a	  lack	  of	  resources	  

to	  pursue	  their	  goals.	  THE	  WORKBOOK	  would	  be	  a	  tangible,	  hands-‐‑on	  resource	  to	  

help	  women	  pursue	  their	  goals	  and	  advance	  their	  leadership	  journeys.	  

Just	  like	  Book	  One,	  TLBBOS,	  Book	  Two,	  THE	  WORKBOOK	  will	  benefit	  women	  

not	  just	  in	  corporations,	  but	  in	  all	  walks	  of	  work.	  	  Together	  Book	  One	  and	  Book	  Two	  

are	  the	  perfect	  combination	  for	  leadership	  success.	  	  

	  

THE	  WORKBOOK	  is	  a	  must-‐‑have	  for	  all	  who	  want	  to:	  

•   Get	  ahead	  in	  their	  career	  	  

•   Are	  in	  search	  of	  a	  job,	  	  

•   Already	  have	  a	  job	  and	  want	  to	  grow	  in	  it,	  	  

•   Want	  to	  make	  a	  career	  transition,	  	  

•   Are	  entrepreneurs	  and	  want	  to	  expand	  their	  business,	  	  

•   Become	  a	  student	  of	  leadership,	  	  

•   Want	  to	  take	  Book	  One	  to	  the	  next	  level.	  

	  

The	  fact	  is,	  many	  Black	  women	  are	  new	  to	  leadership	  roles,	  particularly	  in	  a	  

multicultural	  setting.	  	  The	  success	  of	  Book	  One	  has	  demonstrated	  a	  desire	  to	  learn.	  	  

Book	  Two	  will	  provide	  an	  opportunity	  to	  practice	  in	  order	  to	  further	  develop,	  

improve,	  increase,	  advance	  and	  refresh	  leadership	  skills.	  

The	  authors	  have	  already	  begun	  to	  conduct	  workshops	  based	  on	  The	  Little	  

Black	  Book	  of	  Success,	  and	  the	  feedback	  has	  been	  overwhelmingly	  positive	  as	  

reflected	  in	  the	  following	  testimonial	  from	  the	  authors’	  Learning	  Annex	  Workshop.	  	  	  



  
From  The  Learning  Annex  Event:  New  York,  New  York  (Sept  29,  2010)  
  
Ladies,  
  
Your  seminar  event  was  more  than  time  well  spent.  It  was  cathartic  to  know  how  
far  I've  come--I  didn't  have  the  words  until  Wednesday  to  express  all  that  "office  
mammy"  stuff  I  did.    It  served  the  people  well  and  definitely  boosted  my  
leadership  ego,  but  I  did  too  much  and  my  career  track  suffered,  as  a  result.  (You  
live  and  learn  and  grow  and  hindsight  is  always  20/20).  It’s  a  relief  to  know  (by  
reading  your  book)  that  I'm  on  the  right  track  in  certain  areas  --  as  an  
entrepreneur  --  and  then  to  have  the  book  provide  a  tactical  strategy  for  other  
areas  that  are  so  specific  to  being  a  Black  woman  in  leadership.  
    
Just  wanted  to  send  you  a  note  to  let  you  know  how  fabulous  you  are.  You're  
changing  lives  and  inspiring  Black  women.  I'm  immensely  proud  and  inspired.  
  Thanks  again  and  I'm  really  lovin'  the  book.  
  

–  Mable  Ivory,  ABR  
Senior  Licensed  Sales  Associate  

  
	  

Presented	  in	  Six	  Parts	  that	  group	  the	  chapters	  in	  consecutive	  order	  from	  

TLBBOS,	  THE	  WORKBOOK	  provides	  an	  easy	  way	  for	  the	  reader	  of	  Book	  One	  to	  

follow	  and	  perform	  the	  exercises	  in	  Book	  Two.	  	  THE	  WORKBOOK	  complements	  and	  

reinforces	  Book	  One,	  allowing	  readers	  to	  delve	  deeper	  into	  their	  personal	  work	  

experiences	  and	  gain	  insights	  into	  their	  own	  behaviors	  so	  they	  can	  modify,	  make	  

adjustments,	  and	  explore	  solutions.	  

Beginning	  with	  the	  premise	  that	  we’re	  all	  VIP’s,	  Part	  One	  lays	  the	  foundation	  

for	  building	  the	  skills	  of	  success.	  	  

	  

	  

	  

	  



	  

TLBBOS	  Workbook	  Annotated	  Table	  of	  Contents	  	  
	  
	  
PART	  ONE	  
	  
LOOK	  AT	  THE	  INTERNAL	  SELF:	  	  CHANGING	  OUR	  MINDSET	  
	  
(Cover	  chapters	  1	  -‐‑	  6)	  
	  

1.   VIP	  
2.   Stay	  Positive	  
3.   Racism	  
4.   Don’t	  be	  the	  Office	  Mammy	  
5.   Use	  Your	  Duality	  to	  Build	  Strength	  

	  
	  
	  
PART	  TWO	  
	  
TAKE	  ONE	  STEP	  AT	  A	  TIME:	  	  PUTTING	  OUR	  BEST	  FOOT	  FORWARD	  
	  
(Cover	  chapters	  6-‐‑9)	  
	  

6.   Acknowledge	  there	  is	  a	  Game	  
7.   What	  You	  Have	  to	  Say	  Is	  Just	  as	  Important	  as	  What	  Others	  Have	  to	  Say,	  So	  Speak	  Up	  
8.   R-‐‑E-‐‑S-‐‑P-‐‑E-‐‑C-‐‑T	  
9.   Listen	  Up!	  

	  
	  
PART	  THREE	  
	  
CREATE	  A	  BLUEPRINT	  FOR	  SUCCESS:	  	  MAKING	  IT	  HAPPEN	  
	  
(Cover	  Chapters	  10-‐‑16)	  
	  

10.	  Always	  Have	  a	  Plan	  of	  Action	  
11.   Don’t	  Let	  Your	  Emotions	  
12.   Developing	  Good	  Relationships	  
13.   Communicate	  Clearly	  
14.   Know	  Your	  Value	  
15.  Measure	  Your	  Performance,	  Get	  Feedback	  
16.   Perception	  

	  
	  
	  
	  
	  



	  
	  
PART	  FOUR	  
	  
LOOK	  AT	  THE	  EXTERNAL	  SELF:	  	  MAXIMIZING	  OUR	  LEADERSHIP	  STRENGTH	  
	  
(Cover	  Chapters	  17-‐‑	  27)	  
	  

17.	  	  Seek	  Guidance	  and	  Support	  
18.   Surround	  Yourself	  with	  Positive	  People	  
19.   Step	  outside	  Comfort	  Zone	  
20.   Regardless	  of	  Your	  Position	  
21.   Entitlement	  
22.   Church	  Values	  
23.   BFF	  
24.  Motivate	  Others	  
25.   Don’t	  Let	  Distractions	  or	  a	  Difficult	  Boss	  
26.   Always	  Maintain	  Balance	  
27.   N-‐‑	  Word	  –	  Networking	  

	  
	  
	  
PART	  FIVE	  
	  
THINK	  OUTSIDE	  THE	  BOX:	  	  FACING	  OUR	  CHALLENGES	  HEAD-‐‑ON	  
	  
(Cover	  Chapters	  28-‐‑35)	  
	  

28.   Change	  is	  Inevitable	  
29.   Bring	  Your	  Brand	  to	  the	  Table	  
30.   You	  Don’t	  Need	  to	  Have	  All	  the	  Answers	  
31.  What	  You	  see	  is	  What	  You	  Create	  
32.   Use	  Conflict	  as	  an	  Opportunity	  
33.   Don’t	  be	  Defeated	  by	  the	  Madness	  
34.   Power	  
35.   Leadership	  Styles	  

	  
	  
PART	  SIX	  
	  
TAKE	  LEADERSHIP	  TO	  THE	  NEXT	  LEVEL:	  	  KEEPING	  IT	  REAL	  
	  
	  (Cover	  Chapters	  36-‐‑39)	  
	  

36.   Coaches	  
37.   Celebrate	  Your	  Arrival	  
38.  Maintain	  Your	  Seat	  
39.   Seeing	  the	  Writing	  on	  the	  Wall	  
40.   Reach	  Back	  and	  Bring	  Others	  Along	  

	  
	  



	  

	  

COMPETITIVE	  ANALYSIS	  

There	  is	  already	  a	  proven	  track	  record	  of	  phenomenal	  success	  with	  leadership	  gurus	  

Stephen	  Covey	  and	  John	  Maxwell.	  	  Stephen	  Covey’s	  books,	  The	  Seven	  Habits	  of	  

Highly	  Successful	  People	  have	  companion	  Workbooks.	  	  Best-‐‑selling	  leadership	  

author	  John	  Maxwell	  also	  has	  workbooks	  to	  accompany	  his	  popular	  books.	  	  These	  

authors	  have	  al	  sold	  thousands	  of	  their	  workbooks	  worldwide.	  Obviously	  there	  is	  a	  

need	  to	  give	  readers	  the	  option	  to	  further	  develop	  their	  leadership	  skills	  once	  they	  

have	  read	  the	  first	  book.	  	  

	  

The	  following	  books	  also	  have	  Workbooks:	  

Stephen	  Covey	  

The	  7	  Habits	  of	  Highly	  Effective	  People	  	  
The	  7	  Habits	  of	  Highly	  Effective	  Teens	  	  
The	  6th	  Annual	  Worldwide	  Lesson	  In	  Leadership	  	  
Wyncom	  Inc.	  Presents	  Stephen	  Covey	  in	  Lessons	  in	  Leadership	  Program	  	  
	  

John	  Maxwell	  

21	  Irrefutable	  Laws	  of	  Leadership,	  Developing	  the	  Leader	  Within	  You	  Workbook	  
Your	  Roadmap	  to	  Success	  and	  Workbook	  	  
How	  Successful	  People	  Think	  and	  companion	  Workbook	  
Winning	  with	  People	  Workbook	  
Your	  Roadmap	  for	  Success	  	  
The	  17	  Indisputable	  Laws	  of	  Teamwork	  
Courageous	  Leadership	  	  
Contagious	  Leadership	  	  

	  

	  



	  

The	  companion	  Workbook	  for	  The	  Little	  Black	  Book	  of	  Success	  will	  have	  an	  

action-‐‑plan	  template	  that	  readers	  can	  use	  to	  apply	  the	  leadership	  principles	  we	  have	  

identified.	  	  The	  combination	  of	  The	  Little	  Black	  Book	  of	  Success	  and	  companion	  

Workbook	  offers	  readers	  a	  “complete	  leadership	  tool	  kit”	  for	  success	  because	  

women	  will	  be	  able	  to	  apply	  the	  laws	  of	  leadership	  to	  their	  own	  experiences	  and	  

benefit	  in	  a	  practical	  way.	  	  As	  the	  companion	  workbook	  makes	  the	  learning	  more	  

valuable	  and	  relevant	  to	  the	  reader,	  it	  will	  drive	  sales	  and	  make	  Book	  One	  even	  

more	  attractive.	  THE	  WORKBOOK	  will	  also	  be	  written	  so	  that	  it	  can	  stand-‐‑alone	  and	  

still	  be	  beneficial	  to	  the	  reader.	  

Based	  on	  the	  praise	  and	  reactions	  we	  have	  received	  for	  The	  Little	  Black	  

Book	  of	  Success,	  we	  know	  that	  a	  companion	  piece	  would	  complete	  the	  package.	  

	  

	  

READER	  TESTIMONIALS:	  

Just  needed  to  let  you  and  your  partners  know  that  your  book  spoke  to  me  on  so  
many  different  levels.    I  laughed,  I  had  aha  moments  and  thought  of  the  mothers  
in  my  life  as  I  read  the  mama  isms.    Page  after  page,  I  kept  saying  to  my  self  that  
this  book  was  written  specifically  for  me.    Needless  to  say  the  no  brainer  gift  to  
my  friends  was  a  copy  of  the  book  as  I  kept  texting  them  and  calling  them  on  the  
phone  to  give  them  bits  and  parts  of  the  book.  Thank  you  and  the  ladies  for  
putting  pen  to  paper  and  birthing  this  awesome  book.      
    
Regards,        
Shandeeyaky  Shabazz	  

  
  
  
  
  



HBO: TV TO PRINT ADAPTATION



Being faced with a budget challenge I decided to allocate dollars to 
a project that would satisfy the needs of both HBO Family and HBO 
Latino – a bi-lingual, animated pre-school series was the solution.  
El Perro Y El Gato was born and a series of books would be created 
sold in Target and Wal-mart.  Here is one example.  As a creator, I 
also oversaw editorial.

El Perro Y El Gato (creator and editor)









ESSENCE: MAGAZINE



Shocking lay-offs, downsizing, 
corporate re-orgs, and turning 
50, the disparity of the high 
unemployment rate among 
African-Americans was the 
impetus for The 3rd Act.

The 3rdAct – Essence Magazine, 
published 2014
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elaine@elainemerylbrown.com
201.446.0019
26 Parkside Dr, Bluffton, SC 29910


